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The Challenge
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How can we help make R&D
matter to more people?



How can we help make R&D
matter to more people?
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Public Opinion
Research



@ Public Opinion Research

Quantitative: Nationally-representative polls covering 30,000+ people
Qualitative: 20 focus groups around the UK

Results: Published as an open-access resource Explore the data




Support for R&D - the dilemma

Government investment in R&D is supported by a large majority

« 70% of people feel its important for the Government to invest in R&D
« R&D attracts support from voters for all major political parties



Support for R&D - the dilemma

Government investment in R&D is supported by a large majority

« 70% of people feel its important for the Government to invest in R&D
« R&D attracts support from voters for all major political parties

But people struggle to see R&D's benefits, risking it being labelled a ‘luxury’

« Over a third see very few / no ways that investment in R&D improves their lives
« The idea there are "more pressing issues’ resonates as a reason to cut or
pause R&D investment
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Efforts to build the R&D sector’s public image aren’t cutting through

« The sector's terminology is

unhelpfully fragmented "I don't know much about research,
« R&D evokes consumer tech - much what the actual researchers do and

of the sector's work isn't visible their remit. | don't know anything
« The public aren't aware of the scale about research"

of the professional R&D workforce
Therapist, Female, 63, Mansfield




Lost audiences

R&D’'s poor connection with younger people is a major risk

« /2% of 35-44s either agreed that “R&D doesn't benefit people like me” or were
neutral or unsure, compared with 43% for those aged 65+
« Almost half of 25-34s agree that “We currently invest too much in R&D rather

than solving issues that matter now” versus 21% of those aged 65+
« More likely to say UK can't afford to fund R&D at the moment



Lost audiences A

R&D’'s poor connection with younger people is a major risk

« /2% of 35-44s either agreed that “R&D doesn't benefit people like me” or were
neutral or unsure, compared with 43% for those aged 65+
« Almost half of 25-34s agree that “We currently invest too much in R&D rather

than solving issues that matter now” versus 21% of those aged 65+
« More likely to say UK can't afford to fund R&D at the moment

Socioeconomic group and gender are also notable differentitators
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What works?
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PlaCe want to hear would support a trust local voices
more about R&D research lab being  to talk about R&D's
in their area built in their area benefits
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65% 66% 96%

PlaCe want to hear would support a trust local voices
more about R&D research lab being  to talk about R&D’s
in their area built in their area benefits

&

77% 20% -> 46%

say new research is net support for increasing the
essential or important to R&D budget, when the ask
tackle climate change links to a goal (healthcare)

Purpose
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Messengers

The sector can - and must - be a leading voice for R&D investment

« R&D sector voices are seen as interesting

and reliable, including less-known names "l want to hear it directly
» The risk of perceived bias doesn't derail from the people

them as advocates: they are trusted to be involved, the scientists,

honest about R&D investment needs the creators.’

 Political voices performed less well Retail Manager, Male,

63, Wimbledon
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to action




R&D actors Brleflngs

A range of institutions and individuals fund and carry out R&D in the UK. Our research
spught to understand the public’s attitudes towards these R&D actors, T-+--—-
briefings examine four key groups: universities, the private sector, gow

charties.

R&D topics

Dur research identified a range of issues of concemn to the public across the UK, and

Audiences & Language

Public Attituc Understanding how differemt groups of people think and feel, and how they regpond 1o
different messaging, is vital for effective engagement. These briefings explare core
elements of getting the right message: demographic trends idemtified through our
research and the most effective types of language and messaging.

Public Attitudes to R&D

and Universities and Business

18 Apr 2023 18 Apr 2023

This briefing covers key findings for
universities from CaSE's Discovery
Decade 2022-23 public attitudes study

This briefing covers
busineszes from Ca
Decade 2022-23 pu

Public Attitudes to R&D Public Attitudes to R&D
and Healthcare and Environment

25 Apr 2023 25 Apr 2023

This briefing covers key findings on This briefing covers key findings on
healthcare from CaSE's Discovery the environment from CaSE's . : W S
Decade 2022-23 public attitudes Discovery Decade 2022-23 public oy, A S g Ny LN i S

study. attitudes study. ; ; ; ] : i
Public Attitudes to R&D: Public Attitudes to R&D:- Public Attitudes to R&D:
Audience demographics Terminology Regional Analysis

22 Jun 2023 0 Dec 2023 22 Feb 2024

This briefing explores attitudes to R&D
across the UK's regionsin CaSE's
Discovery Decade 2022-23 public
attitudes study.

This briefing covers responses to
terminologies tested in CaSE's

Discovery Decade 2022-23 public
attitudes study.

This briefing considers demographic
differences in attitudes to R&D in
CasSE's Discovery Decade 2022-23
public attitudes study.



Advocacy Toolkit

Practical guides for talking about R&D with different audiences:

CaSE’s Guide CaSE’s Guide
for Engaging for Engaging
the Public Politicians

Advice for R&D Helping advocates to
advocates to engage convey the public’s interest
the public in relevant in R&D to secure long-term

and meaningful ways political support
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General Election
2024




Broadening the pool of political champions

Pre-election: Emails with personalised results of .
. . . Why talk to constituents
MRP analysis to ~4,000 Parliamentary candidates about R&D?

CaSE The public believe investing in R&D i1s important, about

two-thirds want to hear more and they support their MPs
taking actions to support R&D both locally and nationally.

CaSE's Guide 0% Somis—
to R&D on 2
the Doorstep

£

o~ would like to vote for someone who
o’ /0 wil support R&D in the UK

@ Y, would support their MP voting in Parliament in
70% of the UK public .; w" /0 favour of decisions that support R&D in the UK
would support their MP

campaigning for more : . :
Research & Development ? Y. would support the]r MP campaigning .fﬂ.r [hen:
jobs in their area /0 nearest NHS hospital to host more clinical trials

? 2 ~, Would support their MP creating a new scheme
4 (= /0 for local school children to visit research centres




roadening the pool of political champions

RESERRGH CaSE Post-election: Individualised printed Welcome
Packs to each of the 650 newly-elected MPs.

Help R&D to thrive In
Holborn and St Pancras

70% of the UK public
would support their MP
campaigning for more
Research & Development
jobs in their area

Start a conversation
about what R&D means
for your constituency
and the wider UK

What do your constituents think about R&D?

v

Would support their MP
engaging with the leaders of
local R&D organisations such as
Universities and businesses.

£

Would like more RRD investment
and facilities in their local area.

Would support their MP
campaigning for their nearest
MHS hospital to host more
clinical trials.

Would support their MP creating
a new scheme for local school
children to visit research centres.

L

Would support their MP
speaking in Parliament about the
importance of RED.

Source: CaSE Public Attitudes to R&D and the General Election, Mar/Apr 2024

3 | Help R&D to thrive in your constituency

How R&D is improving lives and livelihoods
in London

MSD
Q Location: King's Cross
‘ & Type of R&D: Medicines research
‘ i 2s2 Number of Employees: 50-200

For maore than a century, MSD has been at the forefront of research, bringing
forward medicines, vaccinas, and innovative health solutions for the world's

most challenging diseases. We have made a significant investrment of £1 billion

into a world leading discovery centre and headaguarters in the heart of London's
Knowledge Quarter, which will host talented ressarchers to drive medical advances
in neurascience and immunology. Cur growing discovery research team, currently
located at the London Bioscience Innavation Centre and the neighbouring Francis
Crick Institute comprises biology, pharmacology and chemistry expertise. Qur
teams combine leading drug discovery capabilities and world-class R&D with the
purpose of turning breakthrough science inta life-changing medicines.

Park Royal Industrial Estate

9 Location: Park Royal

L Type of R&D: Knowledge
2s2 Number of Employees: 1-50

ol
A consortium led by Brunal University London has been awarded £2.5 million
by the Engineering and Physical Sciences Research Council (EPSRC) for a
4-year project in which they will collaborate with food manufacturers based
at Park Royal in West London — the largest business park in London, home to
more than 500 businesses in the food sector, who collectively produce 30%
of the capital's food and drink — to develop innovative ways of reducing the
emissions of food supply systems to as close to zero as possible.

Contact CaSE to be introduced to RED organisations in your area info@selencecampaign.org.uk
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Putting R&D
on the map



"I had never heard of [graphene being discovered in
Manchester]. Is that because we're supposed to take the
time to find out? That's the type of thing I'd like to see put
on social media, let's be proud!”

Buyer for a Hotel Chain, Female, 34, Greater Manchester




Building local R&D messaging strategies

« Explore how localities of different sizes could raise the profile of R&D
 Pilots in Stevenage, Greater Manchester and Northern Ireland

« Convened local R&D organisations, businesses and local or mayoral
authorities to explore shared goals, and use these to build an

evidence-led narrative about R&D in their area
« Worked with a creative agency to bring the campaign choices to life



Pilot 1 of 3: Stevenage

FG | Roof Group

E INDUSTRIALAGE INFORM:ilON AGE STEVENAGE [i. [low arriving:

Engineers, scientists and

creators who are helping
Stevenage to go places.

Next stop:
T | Ideas, innovations and
| B inventions destined to
revolutionise Britain.

“whatdoes - | NN PRTTEN
r,'.l’-it look like on | | : AP
| the edgg of the '
~  universe?”

STEVENAGE?

Help us make tomorrow
better than today

and visit Stevenage RESEARCH
Better exhibition at DEVELOP

_.'k N {__ ._IL-...-"‘L-_ — _(:'r ___,'\‘_\- A

Juno, age 1
Stevenage

Littlewoods Square. THRIVE
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VIA STE\IENA

The ExolMars rover
Rosalind Franklin:

Built in Stevenage.
Destined for the stars.

Sfnge TR CaSE® AIRBUS

] viatie Pub restaurant @ ~

Lost property Leftluggage N 2

Now arriving

The brightest minds, helping
Stevenage go places.

% 'INI)»

Next stop

Innovation, opportunities
and growth.

P r:
PES>iD)

Welcome to Stevenage.

Where cutting-edge organisations
create a better tomorrow.
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Let’s keep investing
in our future.

research develop thrive .org.uk
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How to put R&D
on the map

November 2024

RESEARCH
DEVELOP
THRIV

People and Placex How 1o put RAD on the map

Insights: Liverpool City Region

Liverpool City Region, which comprises six local authorities in North West England, has been
proactively developing highly collaborative approaches to place-based innovation over the

last 11 years, focused on maximising its distinctive world-leading capabilities

G, Lead

Thards & rich Nstory heee, and thi is the places identty
it's ond of Back 1o the Rtum

SCOa Dy
Iralead Dy Harnah Jeisa
Taes Calaput in Landem
s pool Natole is prc tured
sbove with pupds from Measas! Stree! Primary Schoo

in Liverpooel The i
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Next steps



Next steps

Creating a
robust data
series to track
attitudes over
time

l#
&
\

Driving
adoption and
expanding our

Advocacy

Toolkit

&

o

Expanding our
work on place
with new
partnerships
and locations

: ﬁ
Integrating
public views
into policy
development

and
influencing



Get in touch

Ben Bleasdale
Director of Public Opinion
ben@sciencecampaign.org.uk

Rebecca Hill
Public Opinion and Involvement Manager
rebecca@sciencecampaign.org.uk

Florence Young
Public Opinion and Policy Officer
florence@sciencecampaign.org.uk
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