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Voice for R&D 

Non-partisan Expert analysis 

100+ members 



The Challenge 











How can we help make R&D 
matter to more people? 



How can we help make R&D 
matter to more people? 

Dialogue Audiences Messages Activities 



Public Opinion 
Research 



Public Opinion Research 

Quantitative: Nationally-representative polls covering 30,000+ people 

Qualitative: 20 focus groups around the UK 

Results: Published as an open-access resource Explore the data 



Support for R&D - the dilemma 

Government investment in R&D is supported by a large majority 

• 70% of people feel its important for the Government to invest in R&D 
• R&D attracts support from voters for all major political parties 



Support for R&D - the dilemma 

• Over a third see very few / no ways that investment in R&D improves their lives  
• The idea there are "more pressing issues" resonates as a reason to cut or 

pause R&D investment 

But people struggle to see R&D's benefits, risking it being labelled a ‘luxury’ 

• 70% of people feel its important for the Government to invest in R&D 
• R&D attracts support from voters for all major political parties 

Government investment in R&D is supported by a large majority 



Efforts to build the R&D sector’s public image aren’t cutting through 

• The sector's terminology is 
unhelpfully fragmented 

• R&D evokes consumer tech - much 
of the sector's work isn't visible 

• The public aren’t aware of the scale 
of the professional R&D workforce 

"I don't know much about research, 
what the actual researchers do and 

their remit. I don't know anything 
about research" 

Therapist, Female, 63, Mansfield 

Low visibility 



• 72% of 35-44s either agreed that “R&D doesn’t benefit people like me” or were 
neutral or unsure, compared with 43% for those aged 65+ 

• Almost half of 25-34s agree that “We currently invest too much in R&D rather 
than solving issues that matter now” versus 21% of those aged 65+ 

• More likely to say UK can't afford to fund R&D at the moment 

R&D’s poor connection with younger people is a major risk 

Lost audiences 



• 72% of 35-44s either agreed that “R&D doesn’t benefit people like me” or were 
neutral or unsure, compared with 43% for those aged 65+ 

• Almost half of 25-34s agree that “We currently invest too much in R&D rather 
than solving issues that matter now” versus 21% of those aged 65+ 

• More likely to say UK can't afford to fund R&D at the moment 

R&D’s poor connection with younger people is a major risk 

Socioeconomic group and gender are also notable differentitators 

Lost audiences 



What works? 
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65% 
want to hear 

more about R&D 
in their area 

56% 
trust local voices 

to talk about R&D’s 
benefits 

Place 

Purpose 

& 

66% 
would support a 

research lab being 
built in their area 



77% 
say new research is 

essential or important to 
tackle climate change 

65% 
want to hear 

more about R&D 
in their area 

56% 
trust local voices 

to talk about R&D’s 
benefits 

20% -> 46% 
net support for increasing the 

R&D budget, when the ask 
links to a goal (healthcare) 

Place 

Purpose 

& 

66% 
would support a 

research lab being 
built in their area 



Messengers 

"I want to hear it directly 
from the people 

involved, the scientists, 
the creators." 

Retail Manager, Male, 
63, Wimbledon 

The sector can - and must - be a leading voice for R&D investment 

• R&D sector voices are seen as interesting 
and reliable, including less-known names 

• The risk of perceived bias doesn't derail 
them as advocates: they are trusted to be 
honest about R&D investment needs 

• Political voices performed less well 



Evidence 
to action 



Briefings 



Advocacy Toolkit 

Practical guides for talking about R&D with different audiences: 



General Election 
2024 



Broadening the pool of political champions 

Pre-election: Emails with personalised results of 
MRP analysis to ~4,000 Parliamentary candidates 



Post-election: Individualised printed Welcome 
Packs to each of the 650 newly-elected MPs. 

Broadening the pool of political champions 



Putting R&D 
on the map 



"I had never heard of [graphene being discovered in 
Manchester]. Is that because we’re supposed to take the 
time to find out? That’s the type of thing I’d like to see put 

on social media, let’s be proud!" 

Buyer for a Hotel Chain, Female, 34, Greater Manchester 



Building local R&D messaging strategies 

• Explore how localities of different sizes could raise the profile of R&D 
• Pilots in Stevenage, Greater Manchester and Northern Ireland 
• Convened local R&D organisations, businesses and local or mayoral 

authorities to explore shared goals, and use these to build an 
evidence-led narrative about R&D in their area 

• Worked with a creative agency to bring the campaign choices to life 



Pilot 1 of 3: Stevenage 



London King’s Cross... ...to Stevenage 









Next steps 



Next steps 

Integrating 
public views 
into policy 

development 
and 

influencing 

Creating a 
robust data 

series to track 
attitudes over 

time 

Expanding our 
work on place 

with new 
partnerships 
and locations 

Driving 
adoption and 
expanding our 

Advocacy 
Toolkit 
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